SPOTLIGHT \GAYTR\Y
ON CH I NA FROM ILTM

FREQUENCY
OF TRAVEL

%
0 trips

dl 4
1 trip
24

2 trips

3-4 trips

5+ trips

d

TRAVEL SPENDING
PRIORITIES

00% /6% 32%

Spend more on travel  Normally book leisure Will likely spend
than on luxury goods  travel in business or more on luxury items
first class

WELLNESS 2015 2016 2017

+8% +2% Y
> Ure = 80% 88% 90%

Chinese millionaires clearly recognise that health and wellness are
important, with 90% expressing the desire to focus more on their
health in 2017, a whopping 10% increase in only 3 years.
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